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COctober is Breast Cancer Awareness Month worldwide.
Many companies organized their own unigue activities
andevents to deepen the knowledge about breast cancer
for greater awareness, promote breast cancer screening,
and start the discussions about cancerand career,
Wewaould like to sharewith our readership
some of the initiatives taken among the

reness Initiative
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KUSMITEA SUPPORTS
RUN FOR THE CURE FOUNDATION

Foundation's sponsorsin 2017,

United Airlines
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United Airlines is a passionate supporter of
Run for the Cure (RFTC) with many United
employees attending the annual Run for
the Cure®falk for Life charity eventin
Tokyo every year, Nearly 40 United em-

ployees, their family members and friends
participated in the 2017 Walk for Life event
asa United Team. Proudly wearing their

United caps, our tearm enjoyed the beauti-
ful blue sky on the day and took part in the

Sk run, Skwalk and 10k run segments.
United takes pride in being a long-time
sponsor of RFTCs other annual fund-raising
events. Thisincludes the annual charity gala,

‘Pink Ball’

Unitedis committed to continued support
for RFTC and their mission “To eradicate
breast cancer in Japan as alifethreatening
disease through education, timely screening,
and treatrment.”
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Premiurm Tea Maison, Kusmi Tea, celebrated
its 150th anniversary in 2017, For three years
in a row, Kusmi Tea in France continued to
provide support through donations to organi-
zations involved with breast cancer research.
Because T0% of the employees at Crientis

Meiji Yasuda Shinjuku

Medical Center
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Meiji Yasuda Shinjuku Medical Center
implements an annual October Pink Ribbon
Month Campaign to encourage people

to deepen their understanding about
breast cancer. The Center emphasizes the
importance of breast cancer screening

and gynecologic examinations under the
rmission to be "ahealth checkup center that
actively protects women™ In order to raise
awareness aboutbreast cancer regardless
of gender or age, the Center displayed the
visuals that describe the signs of breast
cancer, a simplified anatomy of a breast,
and what breast cancer feels like, using our

Group, the parent company of Kusmi Tea, are
wiornen, Kusmi Tearecognizes the impor-
tance andis proud to support organizations
in providing resources to improve averall
employees’ wellness.

In 2017, Kusmi Tea —partneringwith Blue-
bell Japan Co., Ltd, Kusmi Tea’s main distrib-
utor in Japan —was launched. It opened a
concept store in the Marunouchi Buildingand
also an online boutique. In support of Run
for the Cure® Foundation’s mission, Kusmi
Teaimplemented the Pink Ribbon Campaizn
between the period from October 20 until No-
vernber 30, 2017, Part of the sales from Kusmi
Tea products —including “Sweet Love”, “Rose
Green Tea” and “Pink Ribbaon Limited Edition
Mug” —was donated to the Foundation for its
educational initiatives.
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lemon analogy, during their Breast Cancer
fwvareness Month,

The Center also provides highly accurate 3D
rmarmmography examinations (Digital Breast
Tormosynthesis), a new andmore effective
form of breast examination. The method uses
data taken from the surface of the breast to
create a 30 model similar toa CT scan, and
is more effective than its 20 counterpart in
detecting lesions and dense breast.

PIMK « SPRING 2018



